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United Rheumatology
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O V E R V I E W

United Rheumatology is a national association 
that was in need of a website update. We created
a modern look while integrating their existing 
brand. They wanted to keep the focus on the doctor
with the goal of gaining new members in a 
younger demographic.

P R O J E C T S

Website Design + Programming

https://unitedrheumatology.com
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Nationwide Laboratory Partners
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O V E R V I E W

Nationwide Laboratory Partners came to market
with a new model to make laboratory services
more accessible for doctors with an emphasis on
prescription drug abuses. Stovall was tasked with
development of branding and website reflecting their
goals and unique market positioning.

 

P R O J E C T S

Branding
Website 
Stationery
Folder & Layered Inserts
Brochure



B R A N D I N G

Existing Branding –  
Logo icon without text
Color: Blue

New Branding –  
Integration of business name with icon
Color: Light blue, dark blue, orange, grey

W E B S I T E

S T O V A L L  M A R K E T I N G   |   W H A T  W E  D O

Nationwide wanted their Mission, Vision 
and Values reflected across all pages of 
their website. They requested approachable 
messaging where doctors, patients and families 
did not feel intimidated by the website.  

Visually, the client wanted a website that was 
clean and modern, reflecting a laboratory type 
of environment.

A D D I T I O N  A L  H E R O  S L I D E S  B E L O W
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F R O N T  O F  F O L D E R B A C K  O F  F O L D E R
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Why Do You Need Our Services?

In Texas, 76% of nonmedical users report getting drugs 
that had been prescribed to someone else, and only 20% 
report that they acquired the drug from their own doctor.

For every unintentional overdose death related to an 
opioid analgesic, nine persons are admitted for substance 
abuse treatment, 35 visit emergency departments, 161 
report drug abuse or dependence.

Diversion and healthcare waste need to be stopped.

Nationwide, 60% of deaths happen when patients are 
given medications according to state medical board 
guidelines.

Relying on behavior to monitor patients may not be 
sufficient to detect drug abuse and addiction. One study 
found that over 25% of patients on chronic opioid therapy, 
who did not display behaviors that suggested aberrant 
behavior, tested positive on urine drug screens.

Urine drug tests are important for your practice and the 
health of your patients. We are here to help.

We are in the midst of a prescription drug abuse “epidemic,” the fastest growing 
drug problem in the United States.

RISK FACTORS FOR DRUG MISUSE:
•  Personal or family history of substance use d/o and addiction
•  Psychiatric co-morbidities
•  Young patients
•  Males 
•  Suspicious behavior
     -  Patient constantly requesting or speaking about medication
     -  Patient coming in right before clinic closes for refill

BENEFITS OF TESTING:
•  Identify medication misuse or diversion
•  Ensure patient compliance of prescribed 
   medications
•  Detect use of prescription medications not 
   prescribed to patient
•  Detect medications that may result in 
   drug-drug interactions
•  Identify patient use of illicit drugs 
•  Mitigate provider risk and reduce 
   physician liability
•  Help assess efficacy of current 
   treatment plan
•  Improved clinical decision making based 
   on objective data
•  Assist physicians to advocate for their 
   patients
•  Better patient care

WHO TO TEST
•  Age group with most deaths from prescription drugs is   
   35-42 years old
•  Non-Hispanic white and non-Hispanic black are   
   significantly more likely to use opioids 
•  Patients with unexplained symptoms or unexpected  
   responses to treatment
•  Patients prescribed opioid pain medications, sedatives, 
   ADHD meds, i.e., medications with addictive properties

-  Patients who arrive after office hours and insist on being seen
-  Patients who insist on being seen immediately
-  Patients who repeatedly report losing prescriptions or medications
-  Patients who are reluctant to change medication
-  Patients who do not adhere to treatment plan
-  Patients resisting a full evaluation
-  Patient requesting an increase in medication dose
-  Patients being disrespectful to staff or disrupting care of other patients

SPECIFIC POPULATIONS TO TEST
•  Chronic pain management
•  Pre- and post-surgery monitoring
•  History of psychiatric disorder
•  Pregnancy and women’s health
•  Primary care
•  Organ transplant candidates
•  Suspected substance abuse or history of 
    substance abuse
•  Workplace injuries/worker’s comp
•  New patients as a baseline

The quality of clinical decisions depends on the accuracy and availability of the information you have at hand.Nationwide Laboratory Partners LLC  
118 Vintage Park Blvd.   
Houston, TX 77070  

NationwideLaboratoryPartners.com

(281) 503.1711

Medication Compliance Partners
For Better Patient Care
The New Standard

Nationwide Laboratory Partners provides turnkey service solutions for our clients. 
Our mission is to combat the prescription drug abuse epidemic in the United States. 

Why Nationwide Laboratory Partners?

WE DO THIS IN THREE WAYS:
First, our clients get all the resources they need to 
successfully run a urine drug testing collection center in 
their practice. Depending on the needs of the practice, we 
can provide a medical assistant to handle collection, 
shipping, insurance, results reporting, and record 
maintenance. This helps free up your staff to perform all 
the other duties that they are charged with doing. 

Second, we educate our clients. We provide programs that 
educate our providers on who and when to test, what to 
do with positive and negative results, and how to counsel 
patients about test results. 

Third, we provide our clients with up to date state medical 
board news so they can stay abreast of changes in laws 
and physician prescribing behaviors. 

Our goal is to increase physician comfort in prescribing 
prescription medications. 

HOW DO WE STACK UP AGAINST OTHER DRUG TESTING 
COMPANIES? 
We’re honest. We know that by offering drug testing 
services to our clients, our clients are entrusting us with 

their practice. We value our client relationships and work 
together to provide services that best suit our clients. 

We offer the best lab technology in the industry. We use 
the AbSciex 4500 series and Beckman Coulter AU680 for 
all lab tests. 

We care. Nationwide Laboratory Partners was founded by 
a physician for physicians who saw the need to provide a 
different lab testing model to address the growing concern 
of medication abuse and over prescription. We believe you 
have the right to protect your patients and your practice. 
This is our main priority.
 
Medicine is facing tremendous impacts due to the 
ever-changing health care environment. Because of this, 
you need a lab partner with the primary target of 
enhancing and improving patient care. At Nationwide, we 
have the clinical expertise and specialized lab program to 
empower you with the knowledge you need and the 
revenue you deserve.
 
Our mission is to continue supporting individualized 
patient care by preventing the corporatization of the MD.
Partner with us.

PRESCRIPTION DRUG ABUSE IS A 
GROWING PROBLEM AMONG WOMEN

Centers For Disease Control Vital Signs

~7.0 MILLION AMERICANS REPORTED PAST-MONTH USE OF
RX DRUGS FOR NONMEDICAL PURPOSES IN 2010

The most commonly abused classes of drugs include 
opioids, stimulants, and anxiolytics/sedatives/hypnotics.

Most commonly abused prescription drugs of 2013:
1.  Oxycontin (oxycodone)
2.  Suboxone sublingual film (buprenorphine and naloxone)
3.  Concerta (methylphenidate)
4.  Ambien (zolpidem)
5.  Ritalin (methylphenidate)
6.  Zoloft (sertraline)
7.  Lunesta (eszopiclone)
8.  Adderall (amphetamine)
9.  Opana (oxymorphone)
10. Xanax (alprazolam)

118 Vintage Park Blvd.  |  Houston, TX 77070

(281) 503.1711
NationwideLaboratoryPartners.com
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Why Do You Need Our Services?

In Texas, 76% of nonmedical users report getting drugs 
that had been prescribed to someone else, and only 20% 
report that they acquired the drug from their own doctor.

For every unintentional overdose death related to an 
opioid analgesic, nine persons are admitted for substance 
abuse treatment, 35 visit emergency departments, 161 
report drug abuse or dependence.

Diversion and healthcare waste need to be stopped.

Nationwide, 60% of deaths happen when patients are 
given medications according to state medical board 
guidelines.

Relying on behavior to monitor patients may not be 
sufficient to detect drug abuse and addiction. One study 
found that over 25% of patients on chronic opioid therapy, 
who did not display behaviors that suggested aberrant 
behavior, tested positive on urine drug screens.

Urine drug tests are important for your practice and the 
health of your patients. We are here to help.

We are in the midst of a prescription drug abuse “epidemic,” the fastest growing 
drug problem in the United States.

RISK FACTORS FOR DRUG MISUSE:
•  Personal or family history of substance use d/o and addiction
•  Psychiatric co-morbidities
•  Young patients
•  Males 
•  Suspicious behavior
     -  Patient constantly requesting or speaking about medication
     -  Patient coming in right before clinic closes for refill

BENEFITS OF TESTING:
•  Identify medication misuse or diversion
•  Ensure patient compliance of prescribed 
   medications
•  Detect use of prescription medications not 
   prescribed to patient
•  Detect medications that may result in 
   drug-drug interactions
•  Identify patient use of illicit drugs 
•  Mitigate provider risk and reduce 
   physician liability
•  Help assess efficacy of current 
   treatment plan
•  Improved clinical decision making based 
   on objective data
•  Assist physicians to advocate for their 
   patients
•  Better patient care

WHO TO TEST
•  Age group with most deaths from prescription drugs is   
   35-42 years old
•  Non-Hispanic white and non-Hispanic black are   
   significantly more likely to use opioids 
•  Patients with unexplained symptoms or unexpected  
   responses to treatment
•  Patients prescribed opioid pain medications, sedatives, 
   ADHD meds, i.e., medications with addictive properties

-  Patients who arrive after office hours and insist on being seen
-  Patients who insist on being seen immediately
-  Patients who repeatedly report losing prescriptions or medications
-  Patients who are reluctant to change medication
-  Patients who do not adhere to treatment plan
-  Patients resisting a full evaluation
-  Patient requesting an increase in medication dose
-  Patients being disrespectful to staff or disrupting care of other patients

SPECIFIC POPULATIONS TO TEST
•  Chronic pain management
•  Pre- and post-surgery monitoring
•  History of psychiatric disorder
•  Pregnancy and women’s health
•  Primary care
•  Organ transplant candidates
•  Suspected substance abuse or history of 
    substance abuse
•  Workplace injuries/worker’s comp
•  New patients as a baseline

The quality of clinical decisions depends on the accuracy and availability of the information you have at hand.

F O L D E R  +  I N S E R T S

Nationwide Laboratory Partners requested 
a packet to be designed to hold their various
collateral. The folder inserts were layered so
that the insert of interest is easily selected.
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B R O C H U R E

We kept the brochure design 
consistent with the rest of their 
collateral - crisp white with bright 
blocks of color.

S U C C E S S  +  A C Q U I S I T I O N

Ultimately, the Nationwide brand 
and model quickly gained popularity 
and was recently acquired by Diax Labs.
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Renovia
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O V E R V I E W

Renovia came to us to produce patient 
and doctor videos for the national 
rollout of their new pelvic floor therapy 
device, Leva®. 

P R O J E C T S

Video Production - National Campaigns

https://www.youtube.com/c/RenoviaInc/videos
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      Learn how to make sleep dentistry
a profitable part of your practice.

Upon completion of this three day course, you will walk away with the skills and
knowledge so that Monday morning you will be able to: 
• Screen patients suffering with Obstructive Sleep Apnea (OSA) 

• Collaborate with MD s to plan and develop treatment options for your patients

• Integrate different advanced therapies for OSA treatment

• Non-surgically enhance your patient s airway using the DNA™ Appliance System

• Market Sleep Dentistry and Sleep Apnea Solutions for your practice

Location:         
CE Credits:     
Tuition:            

This Course is for Dentists:
• Seeking a comprehensive dental sleep dentistry course
• Interested in immediate integration of OSA treatment for their practice
• Looking for the most advanced and effective treatments for OSA

A™ Appliance provider

You Will Also Learn:
A™ Appliance system

• Application and use of Home Sleep Tests
• Titration techniques for successful appliance therapy

A™ Appliance adjustments and applications
• Successful strategies for dealing with medical and dental insurance
• Referral building strategies for OSA treatment 

The Dr. Dick Barnes Group 
Proudly Introduces

  drdickbarnesgroup.com

Sponsored By:

To Register Call 800.800.7200
Limited Seating Available

1 in 15 Americans have 
     undiagnosed Sleep Apnea.

Sleep Dentistry: A Comprehensive Integration Course

in Your Practice.

Discover the

of Treating Sleep Apnea
Fast Track to the Future JAN

24-26
2013

Salt Lake City, Utah
21
$2,495

Dr. Samuel E. Cress
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Arrowhead Dental Laboratory
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G E O F E N C I N G

O V E R V I E W

Arrowhead Dental Laboratory was promoting a 
paid training course presenting their new sleep 
apnea device for dentists. The project was to 
create a full spread ad featuring industry leader, 
Samuel Cress, D.D.S.,  in a national journal.

P R O J E C T S

Magazine Spread
Sales Booklet



S a l e s  B o o k l e t

Dr. Cress wanted a high-end book
designed to showcase the benefits
of his new sleep apnea device benefits
and treatment.

S T O V A L L  M A R K E T I N G   |   W H A T  W E  D O
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WELCOME TO THE 
DNA FOR M UL A 
FOR THE COR R ECTION
of  SL EEP A PNE A
Samuel E. Cress, D.D.S., director of  The Center for Craniofacial & Dental Sleep Medicine located in Sugar Land, Texas, 
received his Bachelor of  Arts Degree from Austin College in Sherman, Texas.  He completed his Doctorate of  Dental Surgery 
from the University of  Texas Health Science Center, San Antonio, Dental Branch and his residency in Dental Sleep Medicine 
at Tufts University School of  Dental Medicine in Boston.  

In addition to his practice specializing in dental sleep medicine and cosmetic and general dentistry, Dr. Cress is a clinical 

Nighttime Appliance (DNA) Therapy for patients suffering from Obstructive Sleep Apnea (OSA).  He has successfully 
treated OSA patients with DNA Therapy and is a featured speaker at industry conferences and educational seminars.  Dr. 

Appliance™ System.

Dr. Cress is a member of  the American Academy of  Dental Sleep Medicine, American Academy of  Craniofacial Pain, 
American and Texas Dental Associations, the Academy of  General Dentistry and the Greater Houston Dental Society.  Dr. 
Cress has been in private practice in Sugar Land, Texas for 18 years.  Dr. Cress, and his wife, Kimberly Cress. M.D., director 
of  the TMS Serenity Center, share their life with their son, Carter. 

Samuel E. Cress, D.D.S.

“Our Goal is for our patients to 
experience the chance to permanently 
correct their sleep apnea and create a 
more beautiful facial appearance.”
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Optimum ER

O V E R V I E W

A group of doctors came together
to open a free-standing ER in their 
community. They were in need of
branding, a website and all collateral.

They wanted to keep the community
first and foremost in their branding.
The use of red being relatable to 
an urgent medical need, we used
red throughout their branding.

P R O J E C T S

Branding
Website
Post Card
Brochure

© 2 0 2 2  S T O V A L L  M A R K E T I N G
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Kristin Schmidt, M.D. | OBGYN + Aesthetics
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O V E R V I E W

Dr. Kristin Schmidt, OBGYN, was integrating 
aesthetics into her practice and needed a  
website to reflect her new services. Her existing 
branding was PINK. We needed to expand her 
color palette and visually communicate both 
sides of her practice.  

P R O J E C T S

Website
Content Writing
SEO

https://kschmidtobgyn.com/



S T O V A L L  M A R K E T I N G   |   W H A T  W E  D O

Christi Pramudji, M.D. | ChristiMD Medical Group

© 2 0 2 2  S T O V A L L  M A R K E T I N G

O V E R V I E W

Dr. Christi organized and hosted an 
educational event bringing awareness 
to pelvic floor disorders. We created 
a concept showcasing strong women 
taking charge of their bodies. 

P R O J E C T S

Post Card
Email Marketing
Social Media Posts
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Jason Bailey, M.D.
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O V E R V I E W

Dr. Jason Bailey, a plastic surgeon, requested 
a website facelift to the original design we 
created for him several years ago. He asked
for a minimal, clean and fresh new look. 

P R O J E C T S

Website

https://jasonbaileymd.com/
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ChristiMD Medical Group

P R O J E C T S

Marketing Automation Emails

Grow Email Base Via PPC, Media Exposure, Organic Traffic 
Webinars, Social Media and Events

O V E R V I E W

Dr. Christi utilized marketing automation to 
reach potential new patients. We segmented 
the email list, set triggers on web pages, and 
targeted potential new patients based on their 
specific interests. 

The client’s goals were not only to nurture 
leads from their existing email base, but also 
to increase leads from website traffic, 
webinars and paid ads, etc. 

After a new lead acquisition, they will receive 
a series of emails to nurture them into taking 
action and scheduling an appointment. 

E M A I L  1 E M A I L  2

© 2 0 2 2  S T O V A L L  M A R K E T I N G

E M A I L  3
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ChristiMD Medical Group
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O V E R V I E W

In addition to regular posting, we can create
campaigns such as we did for Dr. Christi. She
wanted to promote a different service for the
12 Days of Christimas. These were released
on social media and via email marketing.

 

P R O J E C T S

Social Media Posts - 12 Days of Christmas
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DermaHealth Laser Associates

O V E R V I E W

Dr. Post was in need of a new website to 
reflect her new logo and brand. She also 
wanted to build an ecommerce section to sell 
products online to her existing customers.

P R O J E C T S

Website Update
Ecommerce 

https://dermahealth.com/
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DermaHealth Laser Associates

O V E R V I E W

In addition to her website, Dr. Post sends
regular monthly emails and text messages to
remarket to her existing patient database. New
emails are added to her list regularly. 

Geofencing was recently added to reach new
potential clients in her immediate area.  

P R O J E C T S

Email Marketing
Geofencing
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E M A I L

G E O F E N C I N G
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Comprehensive Medical Specialists of Texas
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O V E R V I E W

Dr. Nataile Drake, a Gynecologist, and 
Dr. Richard Drake, a Gynecologic Oncologist, 
combined their respective practices and were 
in need of a new logo, branding and website 
to reflect this merger.

 

P R O J E C T S

Logo
Website
Content Writing
SEO
Blog
Email Marketing
Collateral

https://medicalspecialiststexas.com/
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Reflections Med Spa
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O V E R V I E W

Reflections Med Spa was in need of a 
website for their med spa practice. They 
wanted a romantic european style to 
reflect their brand and decor.

P R O J E C T S

Website Design + Programming

http://reflections-medspa.com/
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Innovations In Health
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O V E R V I E W

Dr. Shoemaker requested an updated website for 
his Corpus Christi OBGYN practice. The goal was 
to incorporate his multiple locations and to 
promote his new aesthetics services for men and 
women. 

P R O J E C T S

Website

https://innovationsinhealthtx.com/
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Innovations In Health
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O V E R V I E W

Dr. Shoemaker wanted to start being more active 
on social media. We created educational posts to 
further layer his marketing efforts.

P R O J E C T S

Social Media Posts
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SO Nutrition
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O V E R V I E W

So Nutrition wanted a website that was bright 
and happy showing off beautiful and healthy 
food. They also were in need of an easy blog 
and recipe function that would feature on the 
homepage the latest content. 

P R O J E C T S

Website

https://sonutrition.com/
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Dr. Derek C. Lou
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G E O F E N C I N G

O V E R V I E W

Dr. Lou was in need of a print ad to be created for 
his practice. He requested a modern and simple 
design focusing on the beauty of the female form. 

P R O J E C T S

Print Ad




